Nathaniel Fuller

writing portfol



Press Release

\g

College Bound Aid

" i The more you know, the less you'll owe.

2009 University of South Florida Bateman Team
FOR IMMEDIATE RELEASE

USF Students Work to Increase College Financial Literacy in Tampa
Public Relations Campaign Provides Resources to Low-Income Students

Tampa, Fla.—The economic recession has made college even less affordable to low-income families who live
and attend public schools in the University Area of Tampa. Coupled with one of the highest unemployment
rates in Hillsborough County, this has further weakened the ability of families in the area to pay for therr
children’s education.

In order to combat this problem and bolster awareness of financial aid resources, a team of public relations
students from the University of South Florida, in partnership with the University Area Community
Development Center, created the College Bound Tampa communications campaign. College Bound Tampa
provides teens with resources for scholarships and other college aid materials to reinforce the message that they
can attend college despite economic hardship.

College Bound Tampa is the local campaign of the Walter E. Griscti Chapter of the Public Relations Student
Society of America for a prestigious national case study competition hosted by PRSSA. The Bateman
Competition offers PRSSA chapters around the United States a chance to develop, implement and evaluate a
real-life campaign for a real-life client.

This year’s client—the Consumer Bankers Association—developed a program called Hit The Books Running
that identified perceptions about college costs and developed messages and resources, targeting teens in grades
8-11 and their parents, to change those perceptions. CBA understood the troubles of paying for college and
wanted to make a difference on the grassroots level.

“Qur team 1sn’t working to win a competition. We all know first-hand how expensive college 1is today and want
to help our underprivileged teen neighbors ﬁnd the resources they need to pay for college when the time comes.
Helping our community is our main objective,” said Danielle Reynolds, Director of Communications for the
College Bound Tampa campaign.

The College Bound Tampa program 1s comprised of several vehicles to reach out to teens and place college
resources at their disposal. The key component of the campaign, its website collegeboundtampa wordpress.com,
provides links to scholarship resources, reinforces the HTBR messages and offers short video public service
announcements. A College Bound Tampa Facebook fan page and MySpace profile were implemented to
harness the power of social media and reach out to teens where they spend their time online. A fun and
educational awareness event is also planned for February 28 at the UACDC.

For more information on the College Bound Tampa program, please visit collegeboundtampa wordpress.com.

The Walter E. Griscti Chapter of PRSSA has developed into a top-tier chapter filled with talented students
eager fo enhance their knowledge about public relations. PRSSA s mission is to serve its members by enhancing
their knowledge of public relations and providing access to professional development opportunities; fo serve
the public relations profession by helping to develop highly qualified, well-prepared professionals. Please visit
www.prssausf.com/ for more information.
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USF PRSSA Chapter Wins Ethics Award at National Conference in Detroit
Places Third in Plank Center for Leadership in Public Relations Ethics Advocacy

Tampa. FL—The Walter E. Griscti chapter of the Public Relations Student Society of America
bolstered its national presence Monday. October 27 by earning the third place Plank Center for
Leadership in Public Relations Ethics Advocacy Award at the 2008 PRSSA National Conference
held in Detroit.

The USF chapter of PRSSA launched a one-week Fair and Ethical Campaign Initiative in
September where its members solicited more than 300 signatures from people who pledged to
make ethical decisions in their everyday lives. The campaign’s timing was planned to set
precedence for the 2008 presidential election.

The Plank Center for Leadership in Public Relations Ethics Advocacy Award is an honor
awarded to those chapters that demonstrate their ability to be models of ethical behavior in the
classroom, at home and in the community. Born out of a need for ethics recognition. the award
was first given in 2006 and has become a benchmark for PRSSA chapters nationwide.

“This event was successful in providing the USF PRSSA Chapter with a common objective for
professional growth and maturity while bringing its members together for the cause. I believe
that this event set the tone for the duration of the academic year in support of the fair and ethical
campaigning initiative,” said Lauren Opelt. Chapter President.

In addition to the prestigious honor. USF PRSSA was also awarded $500 as a chapter and its
faculty advisor. Bob Batchelor. was awarded $100.

For more information regarding the Plank Center for Leadership in Public Relations Ethics
Award, please visit wWww.prssa.org/resources.

F
The Walter E. Griscti Chapter of PRSSA is emerging as a top-tier chapter focused on serving its
members by enhancing their knowledge of public relations and providing access fo professional
development opportunities. USF PRSSA takes pride in serving the public relations profession by
developing highly qualified. well-prepared professionals.
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EXPERIENCE THE ROLLING STONES IN THE
IMAX® DOME THEATRE AT MOSI
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SHINE A LIGHT: The IMAX Experience Opens April 4!
SPECIAL LIMITED-TIME ENGAGEMENT

Tampa, FL (March 28, 2008) — Audiences can “rock out” to an amazing IMAX® experience
during Academy Award winning director Martin Scorsese’s legendary Rolling Stones concert
documentary, Shine a Light, debuting April 4 in the IMAX Dome Theatre at MOSI!

With crystal clear, larger than life images and 12,000 watts of proprietary digital surround sound,
the IMAX® Dome Theatre will give audiences a front row, concert experience to one of the
greatest rock and roll bands to ever perform.

Thursday, April 3, MOSI will host a midnight screening preceded by an evening of live music
and fun. Guests can enjoy a performance by Stones Throw, a lugh energy. Tampa-based Rolling
Stones tribute band who will provide live music, in addition to performances by Acting Natural,
an up-and-coming Tampa-based cover band consisting of four Plant High School students. A cash
bar will be available for those guests over 21—must present valid identification.

In Shine A Light, the Rolling Stones team up with Scorsese, along with a sold-out crowd at the
Beacon Theater in New York during their “Bigger Bang Tour,” to create this unforgettable film
documentary. More than 18 cameras catch every raw movement of the spontaneous band,
creatmg an infimate yet powerful motion picture experience. Helping Scorsese capture the
essence of the Rolling Stones 1s a film crew comprised of many of the best cinematographers i
the motion picture industry.

Shine a Light 1s rated PG-13 for brief strong language, drug references and smoking. For
information on tickets and showtimes, please call (813) 987-6000 or visit www.mosi.org.

Get IMAX showtimes “on the go” with 81024! Text the word “SHINE"” on your cell phone to
81024 to recetve Shine 4 Light weekend showtimes in the IMAX Dome Theatre at MOSL
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About MOSI (Museum of Science & Industry)

MOSI 15 a not-for-profit, commumity-based mstitution and educational resource dedicated to advancing
public mterest. knowledge, and understanding of science, industry. and technology. With a total size of
over 300,000 square feet. MIOSI 15 the largest science center in the southeastern United States, and home of
the only IMAX" Dome Theatre in the state of Florida. Kids In Charge! The Children’s Science Center at
MOSI 1s the largest children’s science center i the nation. Disasterville, featunng WeatherQuest, MOSI's
newest permanent exhibition combines education and 10,000 square feet of mteractive exlubits on the
science belind natural disasters.
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